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EAMHCTBEHHQOS B POCCKMM
M CC/\eAO BOTeAbC KOH Online Market Intelligence
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OMI is an onli ch and ac - operating in Moscow Russia 2nd providing
20252 services to clients worldwide. OMI provides integrated solutions for online market research used byre;eardl

‘organizations, advertising agencies. and pu of Fortune Global

manufacturing companies. These solutions daa proprisary

online panels in Russia, Ukraine. Kazakhstan. and Belarus Mzmmluglesmdude real time data visualization
‘qualitative and quanticative studies, social media analysis and online behavior analysis.

OMI astests £ the following Services a5 part of its business offring under SO 202522019 ~ Market, Opinion and

Social Research, Including Insights and Ds by Serv in accordance with
Anneses A, D,E and . OMI has elected to exclude Annex B - Fieldwork anﬂAnnax C - Pysical Observation from
the attestation.

Annex A - Sampling including access panels
OM1is a research provider with propristary Consumers, Automotive, B2B and Medical panels

Annex D - Digital observation
(OMI provides social media research to clients using cookie technology

Annex E - Self completion
Almost all OMI projects collect data by online questionnaires completed by respondents.

Annex F - Data management and processing
OMI provides research data and analysis in different formats to the client utilizing data fles, cross tabulations, and
report.
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TEXHOAOIMS MO3BOASET TOYHO 3HATh, KTO M3 MAHEAMCTOB 'H‘ MaHeAmcTsl OMI*
KOHTOKTUMPOBOA C ONPEAEAEHHOMN PEKACMOM

*Cpean OXBAYEHHbIX PEKACMOM MAHEAUCTbI
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TekCTOBOS KOHTEKCTHOS
peKAaMA

PekAama, NpOCMOTPEHHAS B
«Safari»

PekAamMma B MOOKMABHbIX
MPUAOXKEHMIX (Kpome MyTarget,
BK, OK, DCM, Weborama — oHu
3AMMChIBAIOT TAKME KOHTAKTbI)
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3HaOHME BpeHAT

MNokynka
TecToBas rpynna
KOHTOKTUPOBAAM AOSABHOCTb

C PEKAOMOM

HamepeHue nokynaTtb

KOHTPOABHQA rpynna
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v OLLEHUTb MPUPOCT K OCHOBHbIM OPEHA-MEeTPUKAM v CPABHUTb 3P PEKTUBHOCTb PA3AUYHbIX MAOLLLAAOK

— 3HAHWE BPEHAQ (CMOHTAHHOE M MOACKA3AHHOE) v BbISBUTb ONTUMMAABHYIO HOCTOTY KOHTAKTA

— [lokyrnKa (3a nepuoa) v BbIIBUTb BAUSIHUE NPOAOAXUTEAbHOCTU PK Ha KPl 6peHaa

— AOSIABHOCTb v OueHuTb KPl pekaamHoro kpeatusa

- HamepeHmne nokynatb — 3ANOMMHOEMOCTb KPEATMBA UM CBA3b C OPEHAOM

— [OTOBHOCTb PEKOMEHAOBATH Dot 475 — BAusHME ypoBHS viewability* HO 3anOMMHOEMOCTb

I o
? PEKACQMBI U Y3HABAEMOCTb BpPEHAC
- Mmmax 6peHaa o
72% 69% — Wear-out Kpeatmea No KOHAAOM

Uplift 75%

a

21%

o .

CRNOHTAHHOE 3HaHWE 3HaHMe C Hamepenne Kynutb
NOACKO3KOM

KoHTpoAbHaS rpynna TecTosas rpynna

47% OueHka obLLLero BOCnpmaTHa




' MCCAEAOBAHMS MO NaHeAam VS
MHCTOYMEHTbl COMMX MAOLLLOAOK

Brand
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TApreTMpoOBAHHbIM MOKA3 PEKAQMBI > > HeT AQ >
CODAIOAEHUNE KAPAHTUHA, POTALLMA AQ Het
AYAUTOPUM
YAOBHOE BpeEMS 3aNOAHEHWA onpoca AQ Het
AYAUTOPUM
TOYHOCTb 1 BEPUDUKALLUS npocbw\belx> > AQ > > Het >
AQHHbIX
KOHTPOAb 3QMOAHEHMA ONMPOCA AQ i
(kavecTBO)
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HAwuM KOHTQAKTbI

Zapros@omirussia.ru
+7 (495) 660 94 15
WWW.,0Mmirussia.ru
@omirussia



https://www.facebook.com/944946552285572/photos/944952312284996/
https://www.facebook.com/omirussia/

